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Last June 19th, , the new make-up brand by Vera Lab, was 
presented to the public with an event called “Reveal” in Milan. But 
what is it exactly? Cristina Gazzi, founder of Vera Lab and Cristina 
Gazzi, founder of Vera Lab and is the result of the extension of one 
of the most loved, appreciated and discussed brands of recent 
years. And through it, Vera Lab marks its entry into a new market, 
that of make- 
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up. But let's take a step back: what is Vera Lab? The origins of 
success: was born from an intuition of its founder Cristina Gazzi, 
who, after being fired from a beauty center where she worked, 
decided in 2009 to open her own: Bella Vera. To promote it, he 
arrived on Facebook in September 2013 with the page "L Statista 
Cynical and also opened his own blog. Through a caricatured 
character and cartoons, Cristina gives advice to women, breaking 
down false beliefs and myths about beauty treatments. Invite them 
to accept and like themselves as they are abandoning impossible 
expectations. And he does it using a Tone of Voice that is frank, 
irreverent, funny and cynical enough. In a short time that character 
created by Cristina will become a real star on social media reaching 
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thousands of likes and followers between Facebook and Instagram. 
Cartoon of The Cynical Beautician Cartoon of The Cynical 
Beautician Over the years, the popularity of the Cynical Beautician 
grows and in 2015 Vera Lab was born, a line of skincare products 
for the face and body. As can be read on the brand's website, 
behind the new project there was a feeling of dissatisfaction with 
what the market was offering at the time. “At the beauty center we 
were not satisfied with the products used, so we created our own 
line.” Cristina Gazzi thanks to the popularity on social media with 
her alter-ego and her salon, had managed to understand women's 
needs and what they needed, coming into direct contact with them. 
Women no longer wanted to compare themselves to the unrealistic 
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beauties promoted by beauty advertisements. Instead, they wanted 
to feel like themselves and feel good in their own bodies, treating 
themselves to that beauty treatment that they could do 
independently and comfortably at home. That's why there was a 
need for new products on the market. Of products that reflected 
Cristina Gazzi’s knowledge of the female universe, and that met 


their needs. The power of sincerity and from here the Vera Lab 
world was born, which takes its name from the Bella Vera beauty 
center, every day, non-stereotypical, not perfect. A sincere, 
inclusive beauty. In one word: true. And that doesn't deceive. One 
of the brand's strengths, in fact, is its sincerity towards customers.: 
“We don't lie to our clients3. The “culottes de cheval” can improve 
with our products, but not disappear completely. This is an attitude 
that people appreciate, as clearly expressed in the various reviews 
released.” Little by little, Vera Lab’s all-pink dream has conquered 
the market, with 
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This is what we read on the website 


Unparalleled success, even on a social level. Over 600K followers 
for the brand's Instagram profile, and 1 million for that of Cristina, 
better known - by now - as @ estetistacinica. And recently the brand 
also landed in Sarema. Vera Lab, in fact, was the Skincare Partner 
of the last edition of the Sarema Festival, with a TV commercial 
aired during the advertising breaks of all the evenings of the event. 
Vera Lab spot during the Sarema Festival (2023) Once again the 
protagonist is sincerity, and stereotypes are fought: perfect skin 
does not exist, but normal skin, different and each beautiful in its 
own way, with all its imperfections. Therefore, Vera Lab does not 


Abandon its values, and also brings them to TV from social media 
during the most media-important musical event in the country. the 
beginning of a new era On June 1st, the new make-up brand by Vera 
lab, was announced via social channels. The announcement was 
shared by Cristina Gazzi on her personal profile, on Vera Lab’s 
social networks and beyond: the new brand's social profiles were 
also created for the occasion, on Instagram and Tikor. And a launch 
video was published on Tikor which received over 700k views in just 
a few days. Tikor Profile Instagram profile, however, reached over 
50K followers just in the days preceding the official launch. 
Synonymous with success even before it was "born" as a brand, but 
which already convinces thanks to the strong brand awareness 
that accompanies Vera Lab. People know Vera Lab; they trust the 
products on the market. And as a result, they also trust 
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to the public through an event held in Milan on 19 June, " Reveal". 
And for the occasion, a competition was created, which featured 
the very loyal and large Vera Lab community. The exclusive 
competition... By purchasing products from June 1st to 11th, 4 
people from the community had the chance to win 2 tickets to the 
event, participating with a person of their choice. And on June 12, 
at the end of the competition, the names of the 4 winners were 
drawn. Competition advertised on Instagram profile Instagram post 
on the profile The use of an event - the competition - prior to the 
actual event - the launch of Over skin - fueled online buzz and word 
of mouth, regarding the event itself and the possibility of winning a 
ticket to participate, contributing to the success of the launch. All 
this, actively involving the brand's community, the so-called 
"pheasants" And this is nothing new. ...and the community centric 
approach Over the years, Vera Lab has been able to strategically 
distance itself from its competitors in a complex and highly 
competitive sector such as beauty, thanks to its community-centric 
approach. What does this mean? That the community has always 
been at the center of Vera Lab’s communication, and the 
"pheasants" have always been the authentic and real faces of the 
brand. Vera Lab Tikor Profile and also for the launch of Over skin 
the brand has thought of its community to experience this new 
adventure together, through the exclusive competition. 
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Furthermore, Cristina Gazzi sent the usual newsletter to her loyal 
customers to update them on the new line: “For the make-up launch 
we organized an important (really important) event in Milan that I 
would like to share with those who supported me and brought me 
this far.” Newsletter from L' Statista Cenci announcing the launch 
(date: 01/06/2023) The message also explains the origin of the 
name: created by Cristina herself, "Over skin" is the perfect 
representation of a brand that puts skin first. Through the news 
letter, signed by Statista Cynical precisely because she is the one 
who writes the emails, the community is put at the center: each 
message is personalized and in this way Cristina speaks to each of 
her "pheasants", with whom she forms a direct relationship. 
Newsletter of L' Statista Cynical and customers signed up to the 
newsletter are entitled to discounts, promos and preview news, 
such as the announcement of the new make-up line, which Vera Lab 
was working on, as early as February 2023. Newsletter of L Statista 
Cynical (date: 02/22/23) With its newsletter the Cynical Beautician 
does personal branding. And he speaks to users not as a brand, but 
as a person, establishing a more intimate relationship with them, 
and always remembering how fundamental the community is to the 
success of his company. Newsletter of L' Statista Cynical Over 
skin’s communication, therefore, already seems to follow the - 
successful - moves of Vera Lab, the result of Cristina's talent and 
recon inability in everything she does. Over skin between “spoiler” 
and teaser in the days preceding the launch of Over skin on social 
media, various reels were published accompanied by the 
description: “Spoiler: guess the product.” This is a very effective 
marketing strategy, which aims to capture the attention and arouse 
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the curiosity of online users through small spoilers or teaser videos. 
The word “teaser” comes from the English which in Italian can be 
translated as “intrigue/tease”. - also called spoilers - which 
stimulate the target's interest and attract their curiosity. Thus, we 
play on the sense of waiting, given by the presence of contents such 
as short-lived reels and the "hidden " message, which lead users to 
have to guess what it is about. The first teaser reel on Over skin’s 
Instagram profile reached, in just a few days, over 5k likes and more 


than 160 comments, mainly from those trying to guess the product 
featured in the video. On Tikor, however, the teaser has obtained 
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more than 1 million views. Over skin's Tick Took Profile The 
numbers achieved are proof of the success that generate suspense 
and anticipation. Focusing on transmitting a "suspended" 
message, as in this case, encourages interactions on the part of the 
community, which feels stimulated to share its opinion. And so, 
even before revealing the Over skin products we are already 
talking. Furthermore, Cristina Gazzi also used her main profile to 
promote the Over skin page. Through stories, in fact, she 
encouraged her followers to follow her, so that she could continue 
to publish spoilers of the new make-up line. Story on the IG profile 
of estetistacinica for Over Skin Story on the Instagram profile of 
estetistacinica and after various spoilers, the first product of the 
collection was revealed: Over skin mascara. Over skin’s Tikor 
Profile but the spoilers don't end there. After the announcement of 
the first product, in fact, the brand invited its users to play on the 
Vera Lab website, to discover exclusive information on the mascara 
and the other products in the new line. I play the Vera Lab website 
to find Over skin spoilers Source: www.veralab.it Conclusion So, 
the launch of Over skin has just happened and has already caused 
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a lot of buzz online. Even before the official event, which marks the 
entry of the new brand onto the market, the communication 
strategy developed by Statista Cynical and Vera Lab meant that 
Over skin was already a success story. And teaser videos 
accompanied by the hashtag stay tuned, small spoilers here and 
there, a sense of anticipation and particular attention towards the 
community with the Over skin competition, have definitely 
contributed. Thus in a highly competitive market, such as that of 
cosmetics which in Italy reached a total turnover of 13.3 billion 
euros in 2022, Over skin is destined to assert itself and achieve 
great results. Precisely thanks to Cristina Gazzi and her alter-ego - 
the (somewhat) cynical beautician - who knows how to speak to 
women: without filters, without any more unrealistic stereotypes, 
but aiming to celebrate the beauty of the imperfections that make 


her pheasants unique. And the curiosity to know what else Over, 
especially from a communication point of view. If you want to learn 
more about our articles you can find them here 18 Deepen your 
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Advertising and delve into more advanced concepts Find out more 
Paolo Galano Creativity , passion , dynamism: this is what | always 
try to convey about myself. A recent graduate in the field of 
linguistics and cultural mediation and passionate about acting and 
digital portraiture, over time | discovered my interest in the 
fascinating sector of digital marketing and communication . And the 
diversity between the various fields doesn't scare me: I'm always 
open to change and | welcome it willingly! Let's keep in touch on 
LinkedIn! You might also be interested in: The power of the status 
symbol: the IQOS case Camilla Venosta March 25, 2022 In 2022 
IQOS seems to be the new status symbol. But how did it manage to 
stand out from its competitors and what are its distinctive 
characteristics? We see it in this article +138 Read everything " C 
What does a UX copywriter do Azzurra Papalia August 18, 2021 
What distinguishes the ux copywriter from the copywriter? The ux 
copywriter seeks to improve the user's reading experience without 
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